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https://blog.cloudflare.com/popular-domains-year-in-review-2021/
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https://www.data.ai/en/insights/market-data/state-of-mobile-2022/
https://www.data.ai/en/insights/market-data/state-of-mobile-2022/
https://blog.cloudflare.com/popular-domains-year-in-review-2021/
https://www.gettyimages.hk/

KOL S FARELR SN,
2 4 BE BT A

Google &K% =7 Cookie & iOS #ISFEFR & KB B EE K
ARERAFIEEREKEZ S, Google EMIFTE 2023 FEH;K Chrome 2IE %%i?ﬁ""_ji Cookie BIThEE, RZKAIFRENE S o &

BHBEEAKXMISTARERN . Apple thifE B FTIRAIT App 1BHEFEBAEAESS ), SAZ 0S 35‘%[:’1’][55*1\1‘%*%%'ﬁﬁ'ﬁﬁ*iﬁgiiﬁfi&
FBEERE FELEITBRRESHEREESE,; Facebook YouTube TW|tter Z’z Snap MKEE 2021 EHIA LRI D T

100 (=%, tk4t, Google thE#i#F A Android % SR SRR EERRAE,

Google #1;8;K% =7 Cookie HI+HEH5REA

Charting a course towards a more privacy-
first web

Allow “Facebook” to track
your activity across other
companies’ apps and
websites?

[Here, in addition to other screens,

Facebook can explain why users
should allow tracking.]

Ask App not to Track

Allow

B H 3R :Google HERHEIR Apple

iKala
ABEEFBETEEN, EH, NABERLMAEE ., KREESIAZBRREHNZEERREGENRERERAME.


https://www.ft.com/content/4c19e387-ee1a-41d8-8dd2-bc6c302ee58e
https://www.ft.com/content/4c19e387-ee1a-41d8-8dd2-bc6c302ee58e
https://www.cna.com.tw/news/ait/202202170131.aspx?fbclid=IwAR0BHxOsHY1N47pBRWm8UZ9TrQhNIL0t-UYg89DLEOAmGbV5B41n0muJhhM
https://www.apple.com/tw/newsroom/2021/01/data-privacy-day-at-apple-improving-transparency-and-empowering-users/
https://www.blog.google/products/ads-commerce/a-more-privacy-first-web/
https://www.apple.com/tw/newsroom/2021/01/data-privacy-day-at-apple-improving-transparency-and-empowering-users/

KOL e s R RE e T3 b
A RHEEERERE

39.8% BEMKRFERAEEREIEEHEBERX ], 74% HEERAMBLNESEHEXRS
j(%*iﬁEéi*iﬁBﬁ{PjTﬁ%%ﬁ’f%ﬂzﬂﬁﬁm £, We Are Social 1 Hootsuite 8 2021 4 2 Bkt & & 16 T 64 B E
A& BHERERERITE, § 39.8% SREMESREREN ZRIAEHFNAE LNES (SRS TEHHN 37% ). Lot

, SurveyMonkey 4R 1,200 (L HEE, 74% DAHB MBS XS, 44% QIR A BESHTAFESECER,

EREELEREESINEEAOGL 1,200 HEEHMRESNE X
o Bt
R
(0] (0]
FPAEUMBERRE FAMBINESTRSTE
&3 3E DIGITAL 2022: GLOBAL OVERVIEW RKZ2ES BHOMERESIT

REPORT ( HZe #1516 2| 64 SRAVBIRERE)

& H AR :SurveyMonkey (N=1,200 )

iKaIa A Human-Centered Al Company
ARESFHEREN. HH. 2RABERAERER. AREESIRZE A REHNZEFERHEGRDBRENARSE,


https://wearesocial.com/uk/blog/2022/01/digital-2022-another-year-of-bumper-growth-2/
https://www.surveymonkey.com/curiosity/74-of-people-are-tired-of-social-media-ads-but-theyre-effective/
https://www.surveymonkey.com/curiosity/74-of-people-are-tired-of-social-media-ads-but-theyre-effective/
https://www.surveymonkey.com/curiosity/74-of-people-are-tired-of-social-media-ads-but-theyre-effective/
https://datareportal.com/reports/digital-2022-global-overview-report?utm_source=Global_Digital_Reports&utm_medium=Article&utm_campaign=Digital_2022
https://datareportal.com/reports/digital-2022-global-overview-report?utm_source=Global_Digital_Reports&utm_medium=Article&utm_campaign=Digital_2022
https://www.surveymonkey.com/curiosity/74-of-people-are-tired-of-social-media-ads-but-theyre-effective/

Radar

KOL 3 Rt aHE e RS B E S AR A .

O HBTEARBHB EZENTZE (LEER ) BABRE

5|AF, mEEERBIEEEE NS, IBIERELF,
HENE
O HBESHEBER L O HBESRIAEEZ
B, ERPEME LS HEtE, BEIEZEIEEE
BRRB51TH BAHLEE FELrER AEEEMNN
BBESIREEH, BmhE L P A0 o AR
%& .;Eﬁ jﬂ = :35 ;Ej:zﬁF:Ejjlqu ﬁ§l|1qugﬁ' f§~lk?§|#ﬁ?%%‘ TTTEQ]JLEEl

W AR AL TER IR
2N, BlERERK.

LR R B

iKala
ABEEFBETEEN, EH, NABERLMAEE ., KREESIAZBRREHNZEERREGENRERERAME.



OHBIESEBRB =28 (LEERE ) ENERRK
SIFAP, MEEREETSIEMERE NE, BIER=ELF,

HENE

e | BIERINEEED
S )




KOL t B RER RS #1BeL A

31
ERUBH T EEEE L EE S TERMNRE, BXREEE KBTS .
A8 TikTok It EiEFEFER#, YouTube. Facebook. Instagram, LINE 2 & &RFEHEHE 5 55 22 S AHRER T & ThEE

BR, WEFIEEESRARBERFEBBEED TS LBAEELS BRRIHEEZENTHRERTIEE, &
MEERIEESEAEENSR, EESRITHKAERKMITIHNE,

Q YouTube ﬂ Facebook Instagram LINE

[ » ) YouTube Shorts \w

SHORT”"

FUND =

YouTube #H YouTube Shorts Meta 7 2021 FHESE M AES FB 1 IG #H Facebook  LINE 7£ 2021 F##TLINEREX
M fF—1EETThI Shorts E &, Reels B Instagram Reels R¥{LEZE TS, H#EHRTE SIEAFAHKAILINE VOOM],
£ 2021 & 2022 EAMI AR B EAIEEER T R EEAEEENETE Reels Play, SBIEMEETE BARTITEETNHETS,
BERMENES, & ERAES T RERIIKE, W ATFEESEHGE,

iKaIa A Human-Centered Al Company
ARESFHEREN. HH. 2RABERAERER. AREESIRZE A REHNZEFERHEGRDBRENARSE,


https://taiwan.googleblog.com/2021/07/YouTubeShorts.html
https://blog.youtube/news-and-events/introducing-youtube-shorts-fund/
https://www.facebook.com/creators/reels-for-facebook
https://www.facebook.com/creators/reels-for-facebook
https://about.instagram.com/blog/announcements/introducing-instagram-reels-announcement
https://help.instagram.com/183392733628561
https://official-blog-tw.line.me/archives/12387486.html

KOL

ZHIELSLL YouTube &F

15 % B B0 )

AR ERE LT,

A
——

S B XHERERE; YT BEX{hELEZE 51.37%

KOL Radar AAfE# ERHF (@& :Shorts, BFT )

Jewiai# 2021 & FB.IG, YT =F & LA, &
X HE EARRE, —FNEEER 470%, BEE
ERHTEUYT AE.IG BIBEZ R FB,

Radar
S22 ERRLE S B EMETE
B YouTube M Instagram B Facebook
800 734 742
616 619
600 526

400

200

HEFE IR XEREA N BEXXXEEE Shorts, EFE.
EMETRE IG REEE, IG LERRITAREES.

A Human-Centered AI Company

iKala

ES )

704
659
] II II

RMXHE—F NRKRER 470%

205 M SR B hETE

® Facebook e Instagram e YouTube

51.37%

26.03%

B R: KOL Radar #3#T 8 & 1 (2022/02/11)
ERBEBEN, Bl ABIEAR AR, AR B AZES RN SRR Y GEDRREHATE.


https://www.kolradar.com/?utm_source=whitepaper&utm_medium=whitepaper_content&utm_campaign=Homepage_2022trendreport_whitepaper&utm_content=20220208
https://www.kolradar.com/?utm_source=whitepaper&utm_medium=whitepaper_content&utm_campaign=Homepage_2022trendreport_whitepaper&utm_content=20220208

B/ 3T
A=

KOL

Radar

#2

HEFRENE

R

RO RRERER/ RBERESR

| BABHEREAAR
(g 20l

KEW=EFE!

AEEEZARE KOL ERE
m | IRFSEAETRIEIER, RILUR
FIRFRAOA AR, d42 FH 4t 4R
HOEWEBRREE,

L LTI RS 5L
BERE, 5SROI
oremidetiectdlvriy
| IEREREEN G RN
L0, ABEHEEE. 5
PERDAEEHER, 18

BUHEE,

B EKR: %L Instagram EE

iKala

A Human-Centered Al Company

BEHFEE:-EEE Lt Instagram BEE

T B X
*HFZH

EERES, Wa NS
S

ErErE#ME BRERGE
KOL #5288, SR EF# et
EHREE, heeEBEmE iR
M RIBIERE,

EEELtLHBEETNBHIK
£E, ZRUFE. #%E1MR

iR, FEEEAT LB E
mEAREHIEM &R B L, XL
MG EEHE TR EHKEM

( Ennﬂ’]%&o

AHEETFEIRER. HH. AFRBERORER. AREESIRZBERREN ZEFEREGEMRREFNAFRE,


https://www.instagram.com/p/CVDNDNPJAYs/
https://www.instagram.com/tv/CK1JqG_HyPK/
https://www.instagram.com/p/CVDNDNPJAYs/
https://www.instagram.com/tv/CK1JqG_HyPK/

;;
i
M
>|.
i
X
il

KOL TSR RAAH o

ERMEENE ot WS
. = MABEZE AEREARSI KEAXEE, AEERTEN
g Mk, IRIEEE AR5 5k, AlLEHER
a EEEMEShort
BHAEEMNNEEEE, AL EST, FZmE g

BRI LURFHR MR B R, &
ARG IBERAER. BERH
it B S

KOL &fFHaiERmsE. AR/
HEE, BRARTERS 9
fRE L, thEgiRTHIMIRIETER
HEAZER (R2EERNET—

iR = AT IR IR B EHEEFERE EEERHE
FAEMNTHEINERES, HEE EASERERE ),
Eﬁﬁfﬂ#ﬁﬁ’?‘@ﬁ%“%ﬁi
. > BERDGHRSEERE, | F ETBAUIMETER—EE
; %*ﬁﬁ"ﬁﬁﬂﬂis{t 2 At 1A EE R RS
BHEY, EBEESZFD mEEEE, MiBthEFEe
FHI[EIEE, HEDBETEIFNESENE R
‘ ‘ | AN ST,
BERHR : 17 0R 2 E AR T IE YouTube EE HEFIR : 2008 YouTube Bl

i Kala A Human-Centered Al Company
FAHREETFEEER. BH. LRBEXLFER. ABRSEIRAZEAREM ZEFEREBRENRRENAFRE.,


https://www.youtube.com/watch?v=Am-WFEmMXMo
https://www.youtube.com/watch?v=3d0aJ-aaJrE
https://www.youtube.com/watch?v=3d0aJ-aaJrE
https://www.youtube.com/watch?v=Am-WFEmMXMo

KOL A Ed 74 UGC (BEEAINE)

UGC 1T#8R%&

< ethan_kuan_kuanc Q - 8] UGC 1788, AMMRRRINERE NEBR L

@ Zoitgs F::’Iiﬂfs Fcf:vig UGC (User-Generated Content, X8R FER Al
' NR) MRIDENRREHESH ZEM TR IR ED

ﬁﬁiﬁﬁﬁfﬁﬁ MG RENDS, TFEAMSGUERIINEEHEE
TAERBEIRE - HRSHMIU LS B EGEZIHREHEE,
9 8% EHA  KOL_more B S ARG 1R 1G RS
e REEM, B ERARERARNS, X
37 Folowed by littelove0304, TREB ARSI EERE, 5IRRRXEMERMN
&5 raydudaily and 29 others e B R

Following Message Email v

DO e =

-
SRREFHIERERIFLH o y o i .
K2 MO AERIEER | OOY BARAKETESE | BABAYEIESE | Singlive Sing with 8... Singv

E¥ iR FASESC Instagram B
| Kala A Human-Centered AI Company

AHEETFEIRER. HH. AFRBERORER. AREESIRZBERREN ZEFEREGEMRREFNAFRE,


https://www.instagram.com/ethan_kuan_kuan/
https://www.instagram.com/ethan_kuan_kuan/

KOL AR SE E B{R EE R 2 #of AN ER n

HBTEESHB T EILERERRT, BIUARAE B

YouTube. Facebook. Instagram. TikTok Z#t#F A #7 2021 FEBH S EZEEARIIAELERT, BT HIEESE.
BEMANAARPERGETY, HHTEHEBBEERMERREDHEA, & I1G #HHTLIVE ROOM]., TikTok £
TENEFRE RS, BB RERREBENE TS IFE TR ESE,

Q YouTube ﬁ Facebook ‘ Instagram TikTok

YouTube £ 2021 E?ﬁ*ﬂx)\ Facebook 7£ 2021 &£ &€& IG E 2021 E?EH:'E-%—IIA TikTok BR T ER R RE & 1E, B EE
EEEETE, TMEEFHS ﬂ'—EE,ﬂu;ﬂEEIleﬁ;’“z ;i FERFEEA LIVE ROOM , i  HERAMMBIRMKEES S

MIIRIRERRER), BES MERSESRE, FF MRMET RS AR 20, th7E 2021 4t

ERATREEFHRER, RIEE TR, ﬁﬁiﬁéﬁinn FRMRETERMWERESTE  TikTok LIVE #EH T BIERT

ETABMAERER IMNTE. /AFERERE. A, E.TFEBEE]. TEAHLH
IKaIa A Human-Centered AI Company E%J%%?Ijjﬁgo

AHEETFEIRER. HH. AFRBERORER. AREESIRZBERREN ZEFEREGEMRREFNAFRE,


https://blog.youtube/news-and-events/building-next-generation-live-shopping-experience/
https://about.fb.com/news/2021/11/shop-with-groups-creators-and-friends/
https://about.fb.com/news/2021/11/shop-with-groups-creators-and-friends/
https://internetretailing.net/marketplaces/marketplaces/tiktok-launches-live-stream-shopping-experience-24144
https://internetretailing.net/marketplaces/marketplaces/tiktok-launches-live-stream-shopping-experience-24144
https://about.instagram.com/blog/announcements/doubling-up-on-instagram-live-with-live-rooms
https://www.glossy.co/beauty/beauty-wellness-briefing-instagram-livestream-shopping-takes-off/
https://www.glossy.co/beauty/beauty-wellness-briefing-instagram-livestream-shopping-takes-off/

Kgf'- FB {2E5H5 30 B 5 R =7

FB IR EBEE RSN EEY
KOL Radar 447 2021 %4 Facebook {EM% ¥ BEBM XM FHBER BREMEBEXFHRERA 17.5%
BRI 17.1%, BREBLESIRENEBEL. A, BHEIR 10K MK BIEERERSE
35.41%, KOL Radar SH& 854 EEA FB P HEBIRBOABLH, UHBESBORFEBEY. BESEIE
BT BT SR B IR, LUBE B MR R,

o FB &#JE KOL (ZREERE |
; THREER i

| FB &#REE KOL (REEEZ F (FEHEIE) |
; THEEE i

BREFHBREERATA% BETFHBEEA7.5%

35.41%

30.00%

000% om 750, 26.86%

23.47%.
g 22 ,33’ 20.38%
E 20.00% . - 1755%1623‘%) E 20.00% - 1780%
5 13-65%11 15% 3 13.05% 12.56%
>_ 10.00% : 0 > 10.00% 988%
2 2
£ <
0.00% 0.00%
- - - - - D + NS = NS = S+ D
& Qi_:é’ & X +,50° @50 & ‘;\0 &,,9 0@0 S {_m@ & o
oy & 0@0 & . {90 0«9 .~ o 06’0 Q;\@ (( '90 0<_§>
Fans Range Fans Range
iIKala = A Human-centered AT Company TREEMRRARR T e e BIE . 5. TE. 05, BEE, BEEeE

BHZR: KOL Radar AT RAHE (2022/02/11) ABEETREEEL. B, ANELLARER, RS2 MBS RAN 2 EERR S REDREERATA,


https://www.kolradar.com/?utm_source=whitepaper&utm_medium=whitepaper_content&utm_campaign=Homepage_2022trendreport_whitepaper&utm_content=20220208
https://www.kolradar.com/?utm_source=whitepaper&utm_medium=whitepaper_content&utm_campaign=Homepage_2022trendreport_whitepaper&utm_content=20220208

KOL T e 20 IH

ZREKOL ERRERTERKEE

KOL Radar RBFEZ2E KOL EREEARFAERE, i BIBRREES

RAETEERK LRI ERERIE,

EEZERERE ER{TiHE{RERE
O EfEE O ERfREERM
O E#ER O EfEEXE
0O EfRAEES O B3 Hashtag
O EfKOL AE O EFEE/EF
O 5% H 8RR 0O ERRSEEEENE
0 EfFTeEKRE 0 ERRETE (NRE
0O EfEhEMmE PRE 0. MREEEHhEE
EEBEF)

L]
IKaIa A Human-Centered AI Company

1A

FZHTEAIRREE ], MEER

\Oo

B ERA R El

I Wy MR Wi Eiy Niy N

FEAREIS / RE
ERFEN A
Ema AENT 3
EmTEHE
EEERTHY
Ef% QA [v]
EEIFEREIE g

AHEETFEIRER. HH. AFRBERORER. AREESIRZBERREN ZEFEREGEMRREFNAFRE,


https://www.kolradar.com/?utm_source=whitepaper&utm_medium=whitepaper_content&utm_campaign=Homepage_2022trendreport_whitepaper&utm_content=20220208

KOL [EEET il n=HEME & Rt REAE

Radar

39

KOL E#&E AL ELREN

ZEKOL H=EEREE BiEHE~k
IRE R R EE BB IR R,
FhhE T FEEZEE KOL TIE%HIJEI?}EE‘-%?&
BEMR, 115 KOL TERRIZE
IDMF, BRI KOL HER, F

% beauty  wu @& BEREAT | S8/0E
Y rrEAsEENTE-QROs

MAZHBEERT ! )|
2EERNE10/7R%RR
ZHEEEH% 5,000 500 (Ll REEH

2,000 % 200
28 AFBHAEEES  EEAES a“w o s
BEMERES | SHEREERTDE,

MERERERNEEE ~

EENESEH A =HAIERD skm online
BEMAR EEE .

2 U55%5,0003R$ 500 * (LA MEEE2,000
1R£200 « H+H3C/ BRAERE
1,000

uln+1E g/i@j ﬂﬂgﬁ*ﬁﬁ"T“'
MeE EIMTiNth 2L EEBEAEN
A EEaETREERERNES

ALRANREERE  BAFSBRRE

R TA0EE, Ih3REI S KA i
loav Q , 3% KOL HE S EEWE 114k, 1ig
' 268 REE ﬁ%%?ﬁ@]*&o

BRI EEHE=E/ R |Instagram BEE

iKaIa A Human-Centered Al Company
ARESFHEREN. HH. 2RABERAERER. AREESIRZE A REHNZEFERHEGRDBRENARSE,


https://www.instagram.com/tv/CUzvZ2rhvyV/?hl=zh-tw

K,Q,'- KOL Ef&E =] : Neogence &3 & .
40

&+ — KOL EffERE, F/ RIS THIE E HiEE

KOL Radar EFHEXBEXFRERMERE, & KOL BB SR BRER N 58 B E A Facebook #HE BB, KOL Radar 58
BHREIEERE. WARBEEAEENS, HKOL EHNZEEAREBEE MK, BRERERERZMNERER BHEZ
EEEITET | EREF/ BB EBM T, FOMMABEREXE, S EREMNHETSHHIEABRRERNE.

ERERERE TMEAEAMEEAES KOL MHEXFE. AREBENKEISERANEBEE, thlAaRETRIEE
Bt ERMH B RAREE !

Neogence % ® 438 hagd & 1526
 BSIEERCOLHSIET » AEBSY EEERE |
% ¢ . 743 @, 9 1534
HETSER  RBAAREEE- BETE - IEBS

' @ = .
- - 15:34 ” . 6:43

ZiEEmomoE11EE lﬁl@ﬂi‘z HEXZTIE tF0IE

@ . 8:58 @ . 16:32
: 2 RI= T EMMRE, EREEEE BR AR ARISHF LM LT EE
— £ - M

B # IR Neogence 5% Facebook # %

iKaIa A Human-Centered Al Company
ARESFHEREN. HH. 2RABERAERER. AREESIRZE A REHNZEFERHEGRDBRENARSE,


https://www.kolradar.com/?utm_source=whitepaper&utm_medium=whitepaper_content&utm_campaign=Homepage_2022trendreport_whitepaper&utm_content=20220208
https://www.kolradar.com/?utm_source=whitepaper&utm_medium=whitepaper_content&utm_campaign=Homepage_2022trendreport_whitepaper&utm_content=20220208
https://www.facebook.com/neogence.tw

B ERE I EED

O HEBETFEEEER L
EE, ERPHEME LT
MR Z1TH, RIT11E3E
RRHRIHEEN, 2mEE
LR R B

LA DIHE




KOL S R BT B 3 #olEn R A n

HBFEREBHEMEER, BAMHSREEREED

YouTube. Facebook. Instagram. TikTok ¥ 7 2021 FH# BBt HEEMABENRE, FEEFREEHHTE LE/RE
BERTE RAMHEMERERSTEESD, HRSIFLREAZAREE EERMIBEEEELHERRT, RELRTRERE
EEDREFTIA FRIRELLF,

Q YouTube ﬁ Facebook Instagram TikTok

mﬁau\u\n

: \ = AV /("‘ P SHorNo ;
YouTube €7 2021 a’wﬁrig:i Facebook ﬁ?*ﬁﬂi?ﬁEL% Instagram = 2020 FRHEN TikTok 7E 2021 & E1E P’ﬁZF"‘
EEfEE A LERZRIMTEE BE, thif 2021 FE#HLL  IG Shopping, EHEBEETE IG  Shopify EEFHEHEEY AL,
, YouTube 13 7= #§7E 2022 r?il*"‘JZ%#IL.\E’] Shops  LEMEEMNEYRIE.IGt A TikTok £EIRITH

FHEBEREREY, LtE in Groups FOtHEAZIEE, A  FHERME, HHIEESES IR Shopify BZRAI7E TikTok &

B Shopify &1, ARF#TE P FB EREARER. £ 1 LESESERMIENY HEREELLH, AELE

Birrst B EE . BEMIEE FB EAMTEREE EEE 18 iR AT E IR T E,
TH.

iKaIa A Human-Centered Al Company
ARESFHEREN. HH. 2RABERAERER. AREESIRZE A REHNZEFERHEGRDBRENARSE,


https://thetechtopics.com/youtube/tag-products-make-money-youtube-new-shopping-pilot-program-for-creators/
https://thetechtopics.com/youtube/tag-products-make-money-youtube-new-shopping-pilot-program-for-creators/
https://blog.youtube/inside-youtube/letter-susan-our-2022-priorities/
https://about.fb.com/news/2021/11/shop-with-groups-creators-and-friends/
https://about.fb.com/news/2021/11/shop-with-groups-creators-and-friends/
https://news.shopify.com/scaling-social-commerce-shopify-introduces-new-in-app-shopping-experiences-on-tiktok
https://business.instagram.com/shopping
https://pop.inquirer.net/118738/6-instagram-features-that-will-be-extremely-useful-for-marketers-and-influencers-in-2022
https://pop.inquirer.net/118738/6-instagram-features-that-will-be-extremely-useful-for-marketers-and-influencers-in-2022

KOL

Radar

a1 84% HEE D A EEEY

A EREREREER 84% HEE QD 2021 FEHALHEY

B E KA T Accenture Tfl, 2Bkt B EREMME SIEEEFE 2025 £ EE] 1.2 kEx (KFEHE 33.6 k), B
HEEEKNE 62% RERFEFERTEHEN Y. Z #, ks, TREASURE DATA 8% 1,000 fIHE®E, #IH 84%
£ 2021 EFEAMBETEEY BRHHEEMNAEERESKEYE, 2R TEBM N EER,

Sk ERHEEFAE (WE: =) HEEC RN EY 185
1.2 %

1,250,000,000,000 O ©1-5k @6-10:k @ 11+

16%

1,000,000,000,000

AR 2.5 18

750,000,000,000

500,000,000,000

250,000,000,000
4.92 &
0
2021 2025
ZEHI3R - Accenture HE IR :2022 Consumer Behavior Trends (N=1,000)

i Ka I a A Human-Centered Al Company
ARESFHEREN. HH. 2RABERAERER. AREESIRZE A REHNZEFERHEGRDBRENARSE,


https://newsroom.accenture.com/news/shopping-on-social-media-platforms-expected-to-reach-1-2-trillion-globally-by-2025-new-accenture-study-finds.htm
https://www.treasuredata.com/i/nrf-2022-consumer-behavior-survey/
https://newsroom.accenture.com/news/shopping-on-social-media-platforms-expected-to-reach-1-2-trillion-globally-by-2025-new-accenture-study-finds.htm
https://www.treasuredata.com/i/nrf-2022-consumer-behavior-survey/

KOL EREEMNAHER B E
KOL Radar + Shoplus P%FE%

ReEAREARTMRE, RIVHEREHR

iKala A+t B ER L —REERN Al BB BRBIRE . MEFLER KOL Radar RTE#EB 14 BE KOL BB Al B EHE, RiEK
IRAENERTE KOL AR, Ai#EE Shoplus EIER M Al BBILIRBRAIEERRER SR, LB THEEMNEEZH, 5L
EITHEITHE. S &Eﬂé%ﬁt)\ﬁﬂ?ﬂi?ﬁ:{ LBERDMEYIRRT SERERE. MBEE . FTEHR. ERTE—
R, ﬂﬁ‘dﬁhxﬁﬂiﬁaﬁlﬁﬁmﬁio

MFLITIRIR = M b E2 A0 Al EEAEA RIRSIEMIMTE ZEREEMR

'Fﬁ'jslﬁﬁllll.% &iljﬁ/ﬁﬁ ﬁEE’]#ﬁ"ﬁ‘
3 e TEEMIT ! &

EEARAR

ifi R E R BN ATIR REHEERERE

Shoplus* BIER

WEITR _& [z -

—> =

KOL Radar Shoplus BEER Shoplus BEIER + &K

L]
| Kala A Human-Centered AI Company

AHEETFEIRER. HH. AFRBERORER. AREESIRZBERREN ZEFEREGEMRREFNAFRE,


https://www.kolradar.com/?utm_source=whitepaper&utm_medium=content&utm_campaign=homepage_whitepaper_2021ecommerce_trendreport&utm_content=20211001
https://www.shoplus.com.tw/
https://www.shoplus.com.tw/

KOL ERSREMEAEEREOREE
Shoplus &5 R E & Uk E 5T Z w5

Shoplus BIER : B AMEFRERIEEREF
Shoplus 5% ] BEi{Ei8l Facebook BEEEEX B E, HEETEERMERE, F Messenger BEENEFAGIEERIEE
, WRBEHES BIMERKREITHH, —REMBEELTERE, ZERERDEMRERE. @RIFEE ! Shoplus FE/ER thEle
%%%nﬂi, EEREALREIEEN 49 T EEEE (JRE 60 T) !

B, — ABEthaeitfRineE

LIVE 20214108258 16:47 (@ FEE ORERE O EREHER

| FBEENGRCBRNE -
|'SP1 (1oms1) | SP2 mmsi) | FO1 (11100) | [FO2 (1/100) | [TO1 2mman) | TO3 (0r100) MABS
|

06/18/18, 19:50

[ @l
PEET) P s s BRRE WREH ©
SEAFNENE | BRNEREE $ = )
E CET) WM WHREE messenger
REE |
&S(!’\E’
| N *’4 S5 nihi BRT
" g {iltan Wang $ C=TE) sPiv sP1 v HRABE e (]
o (v o s wone
™ 4 - D.. °
. ®7,  Tammy15766 @ =T sPam sP2  EMFERE i
g 7 POP2Z¥]
1 __"’ 5 ) =053 Amrov— Fo1  AREER om0 )
> Cicy i
‘\,B S|;y11lll 2 CETT)  sPie2mm spP2  EMARA e
41 =TT AWeRTw? : =

iKaIa A Human-Centered AI Company
ABESTHERER. B8, AFBERLRESH. AREESIACERREN CEFELEGENEREFAFRE,


https://www.shoplus.com.tw/
https://www.shoplus.com.tw/

’

1B ERE, HIIFZF

S AR AT 22

O HEBETFEHEEIAIEEX
FratE, REIESREEE
FeLtfk RAEEENN

BRRE| k. FERE &
R I AT #E AT TR UK &
1, BlERERK,




KOL  [EOEEET: BBERE, B S k(e R

Radar

KOL Radar ERBREE 14 BERILBIBH Al EXNE, BRLZEhEHERESXFEBRFIERIGE HEMRMEEE
IBMHHEAITE Facebook. Instagram. YouTube. TikTok P K#t 3 F & BN A E1EE . SR E@E KOL Radar BB EmE
Thie, HHMBFEPEEKREEMN KOL/KOC A !

RSB  ES/ SEmgErme S R

=085 ¢ R

FIFARRFIRRAETE ¥ KOL Radar #i@%ge  TEaAEESHET M ## KOL / KOC Bh XX EHHES
B tha A TR0 /T8 AT EEE N ERRMAEY  MEGERT. ERUEE Al L& BENEE Rt B EUE,

=N R A HH BIFH KOL AE B EEBEF . TA EilR1T A BEHBEXXBEFRBELFTS
RE#EF R KOL FEBET mnhE E B R R ERIAE,
EEMHEHE: »
(0 g 1,000 ~100 E# Pf
ot ° E % KOL 48! ‘J
AR ER. kil Y |

L]
|Ka|a A Human-Centered AI Company

B A 2R :flaticon



https://www.kolradar.com/?utm_source=whitepaper&utm_medium=content&utm_campaign=homepage_quintuple-stimulus-voucher_whitepaper&utm_content=20211103
https://www.kolradar.com/?utm_source=whitepaper&utm_medium=whitepaper_content&utm_campaign=Homepage_2022trendreport_whitepaper&utm_content=20220208
https://www.kolradar.com/?utm_source=whitepaper&utm_medium=whitepaper_content&utm_campaign=Homepage_2022trendreport_whitepaper&utm_content=20220208
https://www.kolradar.com/?utm_source=whitepaper&utm_medium=content&utm_campaign=homepage_2021-stimulus-voucher_whitepaper&utm_content=20211103
https://www.flaticon.com/

KOL

MR TIERES

DIHER SRR MmhE ]

M & JF’EIfL%El’JﬁﬁﬁEE)'C%&E

o MREHTIERMAHBIIATAR P,
R mMEEMERTHERE
X EE

o (RERTARARARET  HTHIAS.
BEES. BB, RE....F

/\1‘&?51‘5 (RRBRE X E B R
At 7 At BAT R BB RA 3T

1%.

1S 1 E BB
o EBIEE:MEXEBE,
BAREE
g
3

iKala

A Human-Centered Al Company

IRV LR AR e
= G AR s A3

e
R

AREETFEIERER. B, AFBERARER. XHRE

/\1‘&?51‘* REERA AR E
et A Mt B AT A (R ABRL XX
Rt AR EE
o w#EMESAN FEIHIRE.
BE.HE.BERY IKTFRE
#HBETEME, HARNTAR
HmEHE

e fs

B2 %8R
/=

EIRCEARENCEREREBRIENRRENARE,




KOL  [EEEET: SRERE, SRR BB

2,
Radar

R EEMEATIEE T =, £ KOL Radar
OB+ EREMIAE ':P'E"FEEH:I'
SR BRESmE | EMmPREL

hlll

{2 HE
I
EmERESF
RERREE  mEEs /
KRR RRE#Z .. etc.
A {2 &
i G B

i Ka I a A Human-Centered Al Company
ARESFHEREN. HH. 2RABERAERER. AREESIRZE A REHNZEFERHEGRDBRENARSE,


https://www.kolradar.com/?utm_source=whitepaper&utm_medium=whitepaper_content&utm_campaign=Homepage_2022trendreport_whitepaper&utm_content=20220208

KOL

Radar

1. HBENRERIERESS

KOL Radar BRI iz EES
HP, BMABFNERT KT
MAXIER 2/ BESE
RERITNBRHEIFERE,
BRENTMERZIEEN. A
EEE, o, THEEL NFTIF0
[VTuber |[th 2{ES MM EEER
HrEEY,

L]
| Kala A Human-Centered AI Company

ek i

2. FrHER# . Z X

Z tHRZ 51 1990 ERKEAE
2010 ER L&, FHf7E10
Bl 25 BAIMRER AL, ezt B
WL+ AE, +HERBI
FEORFRY S B EER, B
EamhE BRI S E R, B
FA AL S AS BB M . i 5t
BREBDFHRESZ,

3. fAFELAATIR BB 2

KOL Radar 2 #r#t ¥ F & 7£ 2021

FEHHM=Z KRS THREARE
BMEREXRIENL [EFL#E
HEME, 2EESEBEI KR
HESASZERK],; WIRARZTH
HESHBRREE, 2 a5
B ERERE HEIMEENRE
EZHERICEMRESEE,

FHEETFEEEN. HH. AMBERLFRER. FREFIACEAREH 2SR HGRMERENAFRA.


https://www.kolradar.com/?utm_source=whitepaper&utm_medium=whitepaper_content&utm_campaign=Homepage_2022trendreport_whitepaper&utm_content=20220208
https://www.kolradar.com/?utm_source=whitepaper&utm_medium=whitepaper_content&utm_campaign=Homepage_2022trendreport_whitepaper&utm_content=20220208

51

| Bt & AT B

i Ka Ia | A Human-Centered AT Company
FHREETFEEEN. HH, AMABERARER . AREEIACEIRENZEFREHGEDBREFATRE,



Radar

KOL B2 Bt A SRR R 5 .

KOL Radar fAfT# B EHERE R B MK IKEE T & Facebook. Instagram, YouTube. TikTok B2 B+t 2
B EEE, U 00,000+ AEHEESE KOL, MidRBiB—EREHIEZ KOL HEEEIRSE,
*KOL Radar A SUEEERE, THEH KOL AR HEE REALLHERSMABESERIE,

————————————————————————————————————————————————

KOL {8 &R/t 8H 5Lt KOL 4315

E /5D

iKaIa A Human-Centered Al Company
ERER: KOL Radar 24T 8044 E (2022/02/11) AMEEFGEEELY, W, ABHEAN AR, AREESA2E S REH 2 SRR GRDBRENAFRE.



https://www.kolradar.com/?utm_source=whitepaper&utm_medium=whitepaper_content&utm_campaign=Homepage_2022trendreport_whitepaper&utm_content=20220208
https://www.kolradar.com/?utm_source=whitepaper&utm_medium=whitepaper_content&utm_campaign=Homepage_2022trendreport_whitepaper&utm_content=20220208

Fans Range

Radar

KOL fLEF T E&kiE KOL 8=

EARBILANEIELL A 63.67%, RREETAARREENE

KOL Radar #EEH#A#EAKHS 1,000 AI&#REE KOL A8, #IRMFRBUNML 10K IR KHEEL, 7£ Facebook, Instagram. YouTube
S RHHEHFES KOL B ABIELESZE 63.67%, RMmEEARAZBMMITEE NE, LES), Instagram BIZK KOL {5LE5E
72.12%, RTRSKMBALTE Instagram +5EIE, EEEH KOC /| EAMI SN R ERMELL IG SHAENE

O o

[ <iox 0250 | [ <1oK ] | <10k ] I
10K-30K 4286 | 10K-30K 9,309 10K-30K 1,395
30K-50K 1,502 30K-50K 2,027 30K-50K 649
- 50K-100K -100K "
o oy, WEKOLEEEAH B T fsKoLEfEAH B PN 71 {5 KOL ERAR
100K-30 , 49 29% 5 100K-300K i 1, 72.12% & 100K-300K 41.74%
300K-500K 2 300K-500K | 248 € 300K-500K
©
500K-1M L 500k-1M | 162 " 500Kk-1M
LR M+ | 71 1M+
0 2,500 5,000 7,500 10,000 12, 0 O 20,000 30,000 o B 2,000
KOL counts KOL counts KOL counts

iKaIa A Human-Centered Al Company
EM2RIR: KOL Radar I 2 & #/E (2022/02/11) FHESTFEREN. 8. ARABXRAMER. ARESIAZERREN S EFREE GERDEREFNAFRE.


https://www.kolradar.com/?utm_source=whitepaper&utm_medium=whitepaper_content&utm_campaign=Homepage_2022trendreport_whitepaper&utm_content=20220208
https://www.kolradar.com/?utm_source=whitepaper&utm_medium=content&utm_campaign=homepage_2021-stimulus-voucher_whitepaper&utm_content=20211103
https://www.kolradar.com/?utm_source=whitepaper&utm_medium=whitepaper_content&utm_campaign=Homepage_2022trendreport_whitepaper&utm_content=20220208

Avg. Engagemernt Rate

KOL [5 0 [ HBTA&#MEE KOL BhXE g

Radar

SRBIE=TEFAREKOL &, EHERSHEE

KOL Radar {f R Al MBI 5 E R E, #ist Facebook. Instagram. YouTube =&, ¥k B8R 1,000 BIL R ER

MBAIREXHEEIE (YouTube AEEXR), R =FAEE LU <10K MHMEXBARERE, FHREELATBE L HHE

METEEBE, AL /IMBIIRSFTEMMH, L5, YouTube EHE B RS E 33.68%, ZHEBEERNS, 2ESBRME
FIEEMITHETES,

0 (o

BRTYEHE: 1% A EE)E: 3.63% BT EE 33.68%
AT 1 80% % 6.00% 5 910/0 60.00% 5593%
o 50.25%
Ee IS 4.08Y% 2 41.35%
S oo w3 70%; 559, T S P 38.62%
5 5.10%; 1505 mum g = 27 43%
1.00% .
2 2
I.IJ. 2.00% < 20.00%
0.50% S
0.00% 0.00% 0.00%
Fans Range Fans Range Fans Range

iKaIa A Human-Centered Al Company
AR KOL Radar @IBIREME (2022/02/11) ABEETHEEEY, B, AREXRANES, XEEE3 HLEN RN 2 SRR EEDBEER AT,


https://www.kolradar.com/?utm_source=whitepaper&utm_medium=whitepaper_content&utm_campaign=Homepage_2022trendreport_whitepaper&utm_content=20220208
https://www.kolradar.com/?utm_source=whitepaper&utm_medium=whitepaper_content&utm_campaign=Homepage_2022trendreport_whitepaper&utm_content=20220208

KOL = i ] B SRl R HNE RSN

Radar
55
4 )\

30,000

27,830

KOL Radar FEiBE R Al EBE ST, iEE=X«t

ks ter  BETEAEDR KOL NEETEEMEIGE, RMBEREA

EHEF BEREZ KOL REMIMMARKNBEETEEEL.
. 2B RERED,

20,000

PN
g
7B
1 54
47 9,3739,323
10,000
A 7,5977,5897 4047 54
# " 5082
54535 0204,981
3,6643’3533’115
1,836 1 5441 451 4
1,2031,201,191
0
¥ B B B EB|k T & B £ ¥ L KR B 3¢ B OB #4€ B B B B % & B LG
LB B OF OB/ % 2 % 85 & w B T w oM BE R O£ B OB £ b~ % BT

i Ka I a A Human-Centered Al Company
FMAR: KOL Radar S EBIRAME (2022/02/11) AREETHEEEN, W, AFHELRAEN, ARE RS AL RN 2 EERR A RRDB RN ATA,


https://www.kolradar.com/?utm_source=whitepaper&utm_medium=whitepaper_content&utm_campaign=Homepage_2022trendreport_whitepaper&utm_content=20220208
https://www.kolradar.com/?utm_source=whitepaper&utm_medium=whitepaper_content&utm_campaign=Homepage_2022trendreport_whitepaper&utm_content=20220208

M =

EaY

1TER
5k

, . foodiegirl_taiwan @
& Taipei, Taiwan




koL KOL Radar #3417 R 2

- T4 UIERHIL | & E AR

-‘m HEE TR AR BEESQE: @R

Sa® KoL BEEREE A mmEnx

SLT AL b A RBITIRER 1% B##% CPE (cost per

N mem i mEzZeHnTces engagement) X S Fik

iKaIa A Human-Centered Al Company
ARESFHEREN. HH. 2RABERAERER. AREESIRZE A REHNZEFERHEGRDBRENARSE,



OL sxmipmememn mammTHmes

KOL Radar A S EMEEFREEENEXEERK, AETEPTHRITHRED.
BEOEERIIAFEME, UBEAKD, BFBEITHEDY, RRXEMIIITHNE.

01 *RES 02 {2 03 &1k 04 EHEE1E

G e 500

HIRERBN1TER SRR BB EHERIL SEXRWTHEIES  THEERAGEHL

- RETIEE -14 B+ EEEBLERE - BRI S HOER (3R - BB R
- SIS AT ELTALE - BB ERE R B R AT - B E R EE - EE RS ERE
- B BRI E T - A /5 e B R T L # G - NEEREEET - RERKBREBILES
- A B B R - RS (E R R BT SR R - AR EREER

iKaIa A Human-Centered Al Company
ARESFHEREN. HH. 2RABERAERER. AREESIRZE A REHNZEFERHEGRDBRENARSE,


https://www.kolradar.com/?utm_source=whitepaper&utm_medium=whitepaper_content&utm_campaign=Homepage_2022trendreport_whitepaper&utm_content=20220208
https://www.kolradar.com/?utm_source=whitepaper&utm_medium=whitepaper_content&utm_campaign=Homepage_2022trendreport_whitepaper&utm_content=20220208

KOL  muremm. suimimme s BTt — ik 2

KOL Radar #Z Al B & #EUkE% 140,000 £ L L EFEBIILE, Kk E{E%Facebook. YouTube.
Instagram. TikTok BNBF#t B 205 . BiBAl BT ZERRECREIAHE, T ERERITITE B,

01. MiTIE = 02. I EE 03. MAfI kiR = 04. EEXWHRK
NS MERRSS R R 22 EL | 47 Q2% B Mt ER o3 4T EEIR I REE
BEERME, MBAEE 4 REEAEN. NBEREE MHEERER BIEEMA A A CRINEEIS /L

HTa. AR EY A, iFEE Al BIFHESR KOL Wil el EENRFIGEEA  XHMHBEEN, BB ERE
| RMRFSREESR, e HUARRE aaTHRER. £E HEESE. BHMESY Ak, WiRHRBIEITER
ALCEASRF LB TIRE, AR FHEBR RHRE REL MSOHEHRE BERITHE BB SR EEER
RERE A IMIAE, SHEGEARRE, BN E RS M RIEERRE,

BHR7IEE), BIZIRAAIRAEAL

111101 41.0% 32141 1749

(0.56%)

# B e
» un
4 Tiffany Ri#&E %8 [« |
g Tiffany  W3H4E £4.68%
A/ A W RS B RN
FRpre—



https://www.kolradar.com/?utm_source=whitepaper&utm_medium=whitepaper_content&utm_campaign=Homepage_2022trendreport_whitepaper&utm_content=20220208

KOL BEE ARRE + B ITEE

éﬁ@m%ﬁﬂﬁfﬁ*ﬂ TR El

KOL Radar #HBRIERFEBE VI, ERAl EAMNRRERIETBAIBE HiRETEMNEBREER,

EAMSMAAARILSERXMUARBERN 2S5/ Bl BRUHRE BSRRFEEINEF). @
BEEUZEBERIFREIEESARRELAZHE ARIERE

SEEEEWE, BB EERAK, TEILEE
HITHHEE !
Deep Report ( AERE#HE ) Bk TIEE
EAMBI X EE S TERR R T SRR S IEEAI A EE A S HREHIE
KQL Q oEmsE @ awss (@ aoks Kee v

B 1;%1 B E A KOL Radar
EXRTE ABLERR - FIERERE

ERE SEHMBFT TR B =% ' KOL Radar & R ThREE S
Deep Report {FHIEE

L]
IKaIa A Human-Centered AI Company

AHEETFEIRER. HH. AFRBERORER. AREESIRZBERREN ZEFEREGEMRREFNAFRE,


https://www.kolradar.com/?utm_source=whitepaper&utm_medium=whitepaper_content&utm_campaign=Homepage_2022trendreport_whitepaper&utm_content=20220208
https://blog.kolradar.com/2022/02/14/deep-report-tutorial/
https://blog.kolradar.com/2022/02/14/deep-report-tutorial/
https://blog.kolradar.com/2021/11/09/workspace-introduction/
https://blog.kolradar.com/2021/11/09/workspace-introduction/

o

v

&
v)/{ .
— _——_:—5’
'g S
-~ :
-

iKala
iKala 2—RIBEMAI 25, Ea2lAl el Bz 5L
Al BRD6E RS R R K A HiE iR A B 2 ikala 12
LAl BEENR S B R R SR TER RS ARR %R, I T~ BKala
Cloud % iKalafCommerce FEinm K& = & RS T, IRFFIER
400 R1E¥ER 15,000 REESER M E, EFEEZRIFE500 Kt
*, RS E e ERER (Finik. 8&, BAR. Fi&. Hf. [REE
BB ERTDE RiBiB 12 fEE X, Kala LB &S, HMATERA
fR%emE RIEERFAR, MONABEAEREZHE, iKala F6
&= Google % Facebook HI&1EE#,

K@L Radar

Al BT ITIBMRRAEER

KOL Radar {RHBATITIREAMMBRA R, SIERE
BE. AIEEE. W HE. BESERF K
REXIRTS . EXRIRBEE, BESERME PR
Ehg, RBEEERELE. BER, BERAEE. T &
MRFEFBEELTRER,

B ZE bR HolEiER

#8i4 - https://www.kolradar.com/
TEEE: (02) 8768-1110 #304 #451
Email: kolradar@ikala.tv



https://ikala.tv/zh-tw/
https://www.kolradar.com/?utm_source=whitepaper&utm_medium=whitepaper_content&utm_campaign=Homepage_2022trendreport_whitepaper&utm_content=20220208
https://www.kolradar.com/?utm_source=whitepaper&utm_medium=whitepaper_content&utm_campaign=Homepage_2022trendreport_whitepaper&utm_content=20220208
mailto:kolradar@ikala.tv
https://www.kolradar.com/?utm_source=whitepaper&utm_medium=whitepaper_content&utm_campaign=Homepage_2022trendreport_whitepaper&utm_content=20220208
https://www.facebook.com/kolradar.global
https://www.facebook.com/kolradar.global
https://blog.kolradar.com/
https://kolradar.ongoodbits.com/
https://kolradar.ongoodbits.com/
https://www.linkedin.com/showcase/ikala-kol-radar/
https://www.instagram.com/kolradar_tw/

